


Disclaimer | FORWARD LOOKING STATEMENTS

This presentation contains certain statements that constitute "forward-looking statements”, including but
not limited to statements that are predictions of or indicate future events, trends, plans or objectives,
based on certain assumptions or which do not directly relate to historical or current facts.

Such forward-looking statements are based on management's current expectations and beliefs and are
subject to a number of risks and uncertainties that could cause actual results to differ materially from
the future results expressed, forecasted or implied by such forward-looking statements.

Accordingly, no representation is made that any of these statements or forecasts will come to pass or
that any forecast results will be achieved.

Any forward-looking statements included in this presentation speak only as of the date hereof, and will
not give rise to updates or revision. For a more complete list and description of such risks and
uncertainties, refer to Maisons du Mo n d élidgs with the French Autorité des marchés financiers.
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1 FY 2017 highlights
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EBITDA

Leverage

01,011m

Delivering continued profitable growth

+14.6%

Sales

0U139m

EBITDA

13.7%

EBITDA margin

0.9x

Net debt to EBITDA
ratio as at 31/12/2017

Year-on-year growth

+7.4%

Like-for-like growth

+13.0%

Year-on-year growth

-20bps

Year-on-year decrease

Reduced by half
vs. 31/12/2016
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1 Fy 2017 highlights | 2017 key achievements

Successful launch of our new product offerings

Sustained store network development
25 net store openings over the year

New decoration collection well-received . : .
by customers First shop-in-shop at the Printemps
i e TR o) Nation department store (Paris) i
new pr ran il ST | O A : i e
Success of our new p odugt anges prevgen - [l p— T e 2 new stores under franchise opened in Dubai
Commercial innovation with our check-out |g m <Ml |=— %8s & Doha (Qatar)
offer (stationery, beauty products, goodies)

Acceleration of our omnichannel initiatives

Roll out of free in-store delivery completed

all over Europe

Store digitalization program near completion:
Deployed in 80% of our store network

MAISONS
DU MONDE

Opening of a new showroom in Paris

MAISONS

DU MONDE

Deployment of our customer service & CRM

NPS at each key step of the customer journey P
S\ Launch of a CRM program and targeted - : :
\ . ) = |
e marketing (customer base: 14M at year-end) = W

A Upgrade of our digital and social media
Upgrace
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1 FY 2017 highlights

300t MDM point of sale, with 300 sgm,
on 4t floor dedicated to home

Proposing decoration and small furniture

Equipped with tablets for orders

MAISONS
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Opening of our first shop-in-shop corner

Opened on
m 26 Aug. 2017

VOpening of our first corner in a department store
at the Printemps Nation (Paris):
Inside a completely refurbished store
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|y 2017 highigns | A M@ sons du Monde Showr oomo:
featuring home decoration advice

Opened on
9 Dec. 2017

V200 sgm conceived as a real apartment,

with immersive rooms (1l i ving room, dining r

A corner dedicated to interior design
advice

Focused on orders (no take-away sales)

Serving B2C and B2B customers
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1 Fy 2017 highlights | FOcuUSs on our social media approach

Launch of 3 successful social media initiatives

generating high brand visibility and engagement

Highlight nAL Highlight n/8
Letds create Highlight n& Letds create
My cozy perfect bedroom Letds creat e Give and relook

10-27 September in France Not every bod y 0s h o u ©On16and30 Septemberin Nantes and Paris

27 September-29 October in 8 countries @ \,
< N

Ly et poer sffyir wne 17 vie
) e meufley
& -
‘ + 3,000 boards created v W > \
. +100,000 pins created ., o ‘ \ 2.1M views 4
. L8Mviewsonour ¢ \ + 50,000 boards f B~ onourinstastory
. '?:\ |nstaSt0ry /,"‘/ A created y { ‘”A!f“_' _A_A“'
.w‘q“;‘Vl‘\vle - Jf‘»,, A.‘./d %A‘;-’/I_\vl.\'\\‘.‘ il
"?-\. P

-
T AT

7
@ 111,500 1,400,000 (@, 1,100,000
followers followers followers
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Arnaud LOUET

CFO

> Full-year 2017
financial review
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